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ith predictions of the in-

surance market doubling 

in the next few years in 

the GCC, what potential  

GRHV�\RXU�ÀUP�VHH�LQ�WKLV�VFHQDULR"�
The growing Middle Eastern market 
presents an array of exciting opportu-
nities for both global and local insurers. 
The volume of projects is increasing 
in many sectors such as infrastructure, 
healthcare, education and oil and gas 
which, in turn, drives demand for com-
mercial insurance products. In the per-
sonal lines market, the planned intro-
duction of compulsory health insurance 
in several markets will provide a boost 
to the region’s insurers. More broadly, 
in recent years we have witnessed clear 
signals that insurance is starting to gain 
widespread acceptance among the re-

gion’s population who now understand 
the importance of insuring their assets. 
Recognising the growth potential in the 
region, Zurich has built a strong locally 
based team with expertise in underwrit-
ing, risk engineering and claims han-
dling to ensure we can launch strong 
propositions that allow us to deliver 
when it matters for our customers.  

  
What unique products and servic-

es have you launched recently, or are 

ZRUNLQJ�RQ��IRU�WKH�*&&�PDUNHW"�
In 2011 Zurich introduced a range of 
products in the Middle East with sever-
al new-to-market features. Each product 
has been designed with the unique needs 
of the region’s customers in mind. For in-
stance, as the UAE has a high number 
of 4X4 drivers, Zurich’s motor cover is 

the only product in the market that offers 
free roadside assistance in the desert for  
4x4 drivers.

Recognising that the region has a 
very large number of HNWI, Zurich also 
brought a private banking approach to 
personal insurance by developing a port-
folio of bespoke solutions tailored to the 
needs of HNWI in the Middle East. The 
product range includes insurance for cars, 
homes, yachts, plus art and valuables col-
lections. It is important to note, in this 
regard, that these propositions offer the 
broadest levels of cover in the market. 

The personal lines products were in-
itially launched in the UAE and will be 
rolled out in Bahrain, Kuwait, Oman and 
Lebanon in 2012.

We also launched our Web Cargo 
system, which allows customers to in-
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sure their goods by simply complet-
ing an online form. We will be making 
further investment into the commer-
cial lines market and our propositions 
for small business owners and com-
mercial customers will be launched in  
due course.

 
There are a lot of almost defunct list-

ed insurance companies in this region, 

any plans to buy them to penetrate 

GHHSHU�LQWR�WKH�ORFDO�PDUNHW"�
Zurich’s acquisition of Lebanon-based 
Compagnie Libanaise d’Assurance S.A.L 

was central to our aim of being the lead-
ing multinational insurer in the Middle 
East. The acquisition gave us access to 
personal and commercial customer seg-
ments in the UAE, Oman, Kuwait and 
Lebanon, which complimented our ex-
isting presence in the Dubai Internation-
al Financial Centre (DIFC) and Bahrain.  
Zurich has now rebranded the CLA op-
erations in those markets and, in doing 
so, has brought its global expertise, fi-
nancial strength and innovative prod-
ucts to customers in the region. Zurich’s  
long-term objective is to be present 

in all GCC countries, offering unique 
propositions and high levels of custom-
er service to all of our customers, so we 
will carefully evaluate any opportunity 
that could potentially contribute to our  
long-term goals. 

How do you sum up 2011 for the GCC 

HFRQRPLHV�DQG�LQVXUDQFH�VHFWRU"�
Compared to the global economic land-
scape, the GCC economies have weath-
ered the financial crisis relatively un-
scathed. Overall, 2011 has been a good 
year and the insurance industry continues 
to grow, albeit at a lower growth rate than 
initially anticipated. That said, we still 
expect to see double-digit growth rates in 
gross written premium.

“The GCC economies have weathered the financial 
crisis relatively unscathed. . .”
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+RZ�ZDV������IRU�\RXU�FRPSDQ\"�
2011 represents the year of integration 
for Zurich. We rebranded the CLA oper-
ations in each market and spent time in-
vesting in IT infrastructure, recruiting  
talent and developing propositions that 
help us deliver against our brand prom-
ise of delivering when it matters for our 
customers. Our DIFC-based faculta-
tive reinsurance business also continued  
to grow and excel.

+RZ�GR�\RX�VHH������IRU�=XULFK"�
For Zurich, 2012 will be a year of 
growth in the markets in which we oper-
ate, and expansion into new territories. 
Our aim is to improve customer service, 
enhance our claims capabilities and de-

velop new market-leading propositions 
for our customers and distribution part-
ners. Our business is also heavily de-
pendent upon the people we employ, so 
we will continue to invest in our people 
and recruit new talent. We are particu-
larly keen to recruit more females and 
GCC nationals to ensure our workforce 
better mirrors our client base.

Will we see more consolidation in 2012 

LQ�WKH�LQVXUDQFH�VHFWRU�RI�WKH�*&&" 
As the region continues to cement its 
position as a major global trade hub, 
we expect to see more consolidation 
in the GCC insurance sector. Consol-
idation will come as local players rec-
ognise the value of using a common 

brand to service customers that oper-
ate in multiple territories, and as glo-
bal insurers continue to witness strong 
growth figures in the region. Given the 
low penetration levels of insurance in 
the region, there is enormous growth 
potential in the Middle East and the 
GCC. 

What challenges are facing the insur-

ance sector in the Middle East in the 

ZDNH�RI�WKH�$UDE�6SULQJ"�
The GCC is a stable and business friend-
ly environment and we don’t expect that 
to change. While the events in the region 
have created new challenges and oppor-
tunities for every sector, our business has 
not been significantly impacted. 


